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Item 7.01. Regulation FD Disclosure.

We are furnishing this Current Report on Form 8-K in connection with the disclosure of information, in the form of the textual information from a
PowerPoint presentation to be given at meetings with investors and analysts. This information may be amended or updated at any time and from time to
time through another Form 8-K, a later company filing, or other means.

The information in this Current Report on Form 8-K (including the exhibit) is furnished pursuant to Item 7.01 and shall not be deemed to be “filed”
for the purpose of Section 18 of the Securities Exchange Act of 1934, as amended, or otherwise subject to the liabilities of that section. This Current Report
on Form 8-K will not be deemed an admission as to the materiality of any information in the Report that is required to be disclosed solely by Regulation
FD.

We do not have, and expressly disclaim, any obligation to release publicly any updates or any changes in our expectations or any change in events,
conditions, or circumstances on which any forward-looking statement is based.

The text included with this Report on Form 8-K is available on our website located at www.aob.com, although we reserve the right to discontinue
that availability at any time.

Item 9.01. Financial Statements and Exhibits.
(d) Exhibits.

Exhibit

Number Description

99.1 Investor Presentation, dated March 2022

104 Cover Page Interactive Data File (embedded within the Inline XBRL document)



SIGNATURES

Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the
undersigned hereunto duly authorized.
AMERICAN OUTDOOR BRANDS, INC.

Date: March 10, 2022 By: /s/H. Andrew Fulmer

H. Andrew Fulmer
Executive Vice President, Chief Financial
Officer, and Treasurer
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LEGAL SAFE HARBOR

Certain statements contained in this presentation may be deemed to be forward-locking statements under federal securities laws, and we intend that such
forward-locking statements be subject to the safe harbar created thereby, All statements other than statements of histarical facts contained ar incorparated
herain by referende in this presamatian, including statemems raparding aur future operating results, futwee Hnancial pesitdon, business strategy, abjectves, goals,
plans, prospects, markets, and plans and objectives for future operations, are forward-looking statements, In some cases, you can ientfy forward-looking
statements by terms such as “anticipates,” “believes,” “estimates,” “expects,” “intends” “suggests,” “targets,” “contemplates,” “projects,” “predicts,” “may,”
“might,” “plan,” “would,” “sheuld,” “could” “méey” “can,” “polential,” "continue,” “ohjective,” or the negative of those terms, or similar expressions intended o
identify forward-looking statements. Howewver, not all forward-locking statements contain these identifying words, We caution that these statements are
qualified by impartant rsks, uncertainties, and other factors that could cause actual results to differ materially from those reflected by such forward-looking
statements. Such factars indude, among others, the effects of the COVID-19 pandemic and related aftermath, incleding potential disrupfions in owr supgpliers”
ability to source the raw materials pecescary for the production of sur products, dissupbions and delays in the manufacture of our preducts, and ditficultes
encaunterad by retallers and other comganents aof the distributian channel for our products incleding defivery of product stemming from poet congestion and
related transportation chalkenges; lower levels of consumer spending in general and specific to cur products or product categories; owr ability to introduce new
products that are successful in the marketplace; interruptions of our arrangements with third-party contract manulacturers and fresght carriers that disrupl aur
ability to fill our customers' orders; increases in costs or decreases i awailability of finished products, product components, and raw materials; our ability to
maintain or strangthen aur brand recognition and reputation; the ability te forecast demand for our products acourately; our ability to continue to expand cur -
commerce business; our ability to compete in a highly competitive market; cur dependence on large customers; cur ability to attract and retain talent; an
increaie of ermphasis on private label praductd by our cuslamers; pricing pressunes by our customess; our ability Lo oollect our aecounls receivable; the potential
for product recalls, product Mability, and other caims or lawsusts agalnst us; owr ability to protect owr Intellectual property; inventory lesels, both internally and in
the distribution channel, in excess of demand; our abdlity to dentify acquasition candidates, to complete acquisitions of potential acguisition candsdates, to
integrate scquired businesses with aur business, to adhieve success with soquired companies, and to realize the benefts of acquisifions in @ manner consistent
with our expectations; the performance and security of our infermation systems: our ability to comply with ary applicable foreign laws or regulations and the
effact of incressed protective tariffs; aconomic, social, political, leghslative, and regulatory factors: the petential for increased regulation of firaarms and firearms-
related products; the effect of political pressures on firgarm laws and regulations; the patential impact an aur business and operations from the results of U5,
Presidential, Congressional, state, and local edections and the polices that may be implemented a5 a result thereal; cur ability 1o realize the anticipated benedits
of being @ separate, public company; future investments for caplital expenditures, liquidity and anbicpated cash needs and availability; the potential for
impairment charges; estimated amartization expense of intangible assets far future pericds; actions of sacial activists that could, dractly or indirectly, hawe an
adverse effact an aur business; disruptions caused by social unrest, including ralated protests ar disturbances; cur assessment of factars relating to the valuation
af assets acquired and liabilites asswmed in scquisitiens, the timing for such evaluations, and the patential adjustreent in sueh evaluatons; and, other factars
detailed fram tme te time in our reports filed with the Securities and Exchange Commissian, including our Anruzl Report on Farm 10-X for the fiscal wear ended
agril 30, 2021,
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DISCIPLINED EXECUTION OF VALUE CREATION STRATEGY

Q3 FY22 Achievements

- 2-Yr Growth of 62% (C3) Driven by ‘Dock & Unlock’ .,
ORGANIC \ Strategy ™.
= GROWTH - Announced Entry into Shotgun Sports Market {Caldwell) ya
e < - Awarded Optic of the Year [Crimson Trace) d
é A
i - Announced Acquisition of Grilla Grills -\
% - Provides Entry into 578 Outdoor Cooking Market
= - Aligns with ‘Dack & Unlock’ Strategy ‘,}
- - ADUT's DTC-only Brands Approaching ~10% Net Sales /
':JH. ;ﬁ
=
e .
|:_‘f“. ., e
= RETURN - $15M Stock Buyback Frogram .,
CAPITAL TO ) - Announced December 2021 ™
SHAREHOLDERS -100% Completed by March 2022 v

yd

D IR Armerican Dubdoor Brands, Inc. &l Bights Reserved 4
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SUSTAINED GROWTH COMPARED TO PRE-PANDEMIC LEVELS

TTM Met Sales = $266.1 Million

“Shouting Sports ™ Shoulisg Sz
8 Parconp! Pradaction Fraducts

143N

+FO% Sace 8020

v

O N

+5A% Slvew 420

2 : & 4P 1 Fi A R Hand Ti
{Rdareh 2020) Securit

TTM Net Sales

major growth driver of business going forward

Growth supported by:
- Fishing (BUBBA)
= Land management | ymanj
- Meat processing (MEAT! Your Maker)
- Camping {ust)

D IR Armerican Dubdoor Brands, Inc. &l Bights Reserved 5




GRILLA IS A POWERFUL STRATEGIC ADDITION TO AOUT

Provider of high-quality grills, smokers, and accessories to a growing, A .
$7B* U.S. barbeque grill industry: Qr lla Qr s
-
Ao
. v

+ 50% Met Sales CAGR from 2017-2021 ($15M net sales in 2021)

+ Accretive to AOUT net sales and non-GAAP net income

¥ 100% Direct-to-Consumer model expands DTC revenue base

+ Immediate access to large, outdoor cooking market ($7B*)
+ Further diversifies revenue mix toward Outdoor Lifestyle
+ Opportunities for cross-pollination of technology

+ Consumer base complementary to other AOUT brands: MEAT!,
BUBEA, BOG

« $27M asset purchase ($24M including future tax benefit)
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¥ Internally sourced “tuck-in,” direct negotiation with owner
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GRILLA MEETS OUR IDEAL ACQUISITION CRITERIA

C)’I"{JAQHHS"

IDEAL b 1) ‘Dock & Unlock' Friendly via Brand Lane Docks into gur Adventurer beand lane allowing us to
Structure £ ¥ wnlock valug for sharehalders (product development,

ACQU'thlﬂN ’ marketing, e-commerce]
CRITERIA 2) ‘Niche to Known' Opportunity {Runway for Strong brand and produwct portfalio currently in their

I infancy within a lange grill market

T/ Estimated 5TB* market that has benefited from
consumers caaking mare at home, Sk grills
purchased each year in U5

| 3) Large, Addressable Markets

Concentrated partfalia, simple design and saurcing
moadel, few ermglayess, no retail customers Le
“switch over”

4) Low Complexity

5) Further Diversifies AOUT’s Supply Chain V’ Exposure ta new, tech-smovy suppliers

‘Managermnl seimats & JOFE American Outdoor Brands, Inc. All Bights Reserved ¥




Ao/AMERICAN

“Building authenﬁc, h‘fésty.'e brands that help

consumers make the most out of the moments that
. matter.” /




AMERICAN OUTDOOR BRANDS
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A\l AMERICAN OUTDOOR BRANDS, INC. AT A GLANCE
//r-l
= s
= o ~
g Wi, D Ensbion. /,/// < o
0
a * Lacations: HO & Distribution: Columbia, MO
‘.‘-:1 +  Additianal Offices: MA [Admin), OR [Mig], China [WFOE)}
g « Spinaff: August 2020
§ * MASDAQ Select: AOUT
% TTM Net Sales 5266.1 million 4-5 ¥r Target Growth Rate 8-10% Met 5ales CAGR
':J"r
E‘ TTM Gross Profit Margin 46,1% 4-5 ¥r Target Adj. EBITDAS Margin % Mid- to High-teens
o
% TTM Adjusted EBITDAS 538.8 million [14.6%) Headgquarters Columbia, Missouri
=
'D Pro Forma Net Debt® 55.0 million Fiscal Year End April 30
=
(]
= Met Debt / Adj. EBITDAS ~ ~0.1x Employee Count 327
_|

‘Prisfamma Tor Grile acepimlion D IR Armerican Dubdoor Brands, Inc. &l Bights Reserved 14
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LARGE, PASSION-DRIVEN INDUSTRY
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FAVORABLE MACRO TRENDS

OUTDOOR PARTICIPATION TRENDING

E
m lllustrative Outdoor Recreational Participation
= ») Parcentape of all carmpers wha My sntranks par NSSE: T
_— sither started camping for the 1020 40% of 21M Ady MICS GMP&FIEDH
[ first ez in 2020 or restartesd 031 30% of 12M Ad) MICS m
= after having nat camped in
= recent yeans (KOs|
o
[
- Kore fishing licenses sald Bdare bunters in 2030, The MS5F has

natiorwide in 2000 tham 2019, a 14% ndcated that hurbng license salas

B
D increass, according to the have grown 7.5% vs. 2019, This could
(] Recreaticnal Boating and Fishing miean 1M new hinbers enlensd Lhe
- Foundation market in 220
W)
- 1z
>
= 1z
== 1.
) o
‘E & =50% of the LL5.
= Participates in
[Tl | = Outdoor Recreational
Y - Activities
=
[o) Twpelt Camping Fshing Gof Huning Tenns Basehal
o Shonlng
1T EmamsEn EwimiEw EDimoET
S
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DIVERSE PORTFOLIO OF 20 EARLY-STAGE CONSUMER BRANDS

ﬂll:lw
Frankford
‘.._ﬁf- M-Pross
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Tearor ust Monarch
Flashlight Sleaping Bag i
BUBEA, bon A7 el |
Lishium \ 4
LT
Cordlass
I:!S.l'-\.—ll;rlfrl:;‘E '-"""1“" Flllet wsi Housae Party ™ 6.
Knifn person Teni
Rifie Scapa 515_1‘” I.ul:kﬂnwn Cabla Gun
Rad Dot Leock i
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TWO CATEGORIES: SHOOTING SPORTS & OUTDOOR LIFESTYLE

Marksman

Shooting Sports

Ot

Lifestyle

Huntng, Ashing, ca=girg
rugeed outdoor acteites

Nlustrative Products

Hange Gaar: Shooting rests, Lingets, hearing & oy polection

*rotacttas pun coaes, foldieg & Samd-blade krives, tnols

15, Sl ding & fined bioede knives, sooks

BUBBA
IMIERLAL

Hurting rests, proand biinds, chalrs, gase s

Lard massygement: rakey, shovel, praning tool, s e

Wi grineters, SHOers, D fradvanars

Foldng toed Slade, & et kenes

Hursing bags & protective caes, binocslans, bunting scoeso i

Falding, fised-blade, & Sunting Inkes
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Filbet knrves, fishing rod, fisting bosls, kichen cuthery, appansd

Folding. fised biade knives

Folding K Ased-blade knives, muR-ools, advenbure eguip=ent

Trmks, sleapng bogs, matiress pacs, campng fnols and accesnies

Wty semsedean Ouidasr Brands, s, boesses T brases Smith & 'Wisson® docessatiin: MEPS Soomsries: Th
Pari

Tronsce Certar®,
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STRONG PRESENCE IN TRADITIONAL AND E-COMM CHANNELS

A Academy @ w DICK'S! Online Retailers

3

NOS— Eﬂﬁ@,’@ Walmart a P — m i
T
Home, Farm, Automotive E'a::n':::f DTC Wehsites
= Traditional
chE. ﬁ,ﬁ n‘iya-r’m“ Channels | $101.0M & BOG  [UBBA &) oo TRaCe

38%

$165.10 . s
GREN Auraringt e R giboogre  EEDEGEES [0
-y

I@I M2 e, . =

ust

Distributors & Buying Groups

A -
pret oy ETIEETNEA nyane (Y MID-STATES

:

[TTM Met Sales = $266.1

NOS™ SI Sports South Million)

i n e

V._a E‘"& GRUGER &) smith&Wessm E;E'HE

2-Year e-commerce Growth;

122.4% Q3FY22 vs.
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THE

“DOCK AND |
i Usi “Nock and Unlock™ f Ia, I _—
U N L 0 c K"TM ': la::sg i:ur:ﬁa:n g:r hr:nci:li’ gm:r:hm:;_a::arwmge SR

FORMULA '

v Thereby creating “Permission fo Play” in new product
categories and establishing entrance into whelly new, large
addressable markets

Brand A x AOB Dock : v Resulting in a family of brands with significant runway for
(Strategy + Resources} : growth, TAKING BRANDS “FROM NICHE TO KNOWN"™

=Brand A +
= Unlocked Potential

Marksman | Harvester

= e Ll L v Dt M

T'\ MARKSMAN ' HARVESTER ~~ DEFENDER = ADVENTURER




“DOCK & UNLOCK”™ CASE STUDY

Our Brand Lane structure and product development capabilities allow us to create wholly new brands that have the potential to

deliver strong, incremental, organic growth. l
TTHA Jan
MEAT!
- Sales
e

JF O MARLW $6.4M

3

TTh Apr
215.8%
- u Sales
$2.50
TTM Sales | T Get :
L L
Grﬂth 1,. las
SOITK Bt Black
Ct‘:”;t H millions in Eriday
o » Net Sal et
ety Hewnd $1m ||-|ﬂ: - Sales
Intw_nall-r Launched Nt Sales E ‘$9_ﬂmc
F¥1 F¥2 Fy2 Y2
0 1 2
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Met Sales = 100% DTC
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-BUBBA

adveniture

From Niche To
Fnow s potential by

drapping “Blade® from the
name and positioned it to
capiura tha "water to plate"”
lifestyle

¥ Entered new product
categories in which it now
has “Permissien to Play”.
raaching a wider awdienca
berypond jUst salt

me?l%‘gsams

growth in FY21

From water to plate, BUBBA provides anglers with
kick-ass fools fo enjoy the ultimate lifestyle of

& )) BUBBA

o

| orginal Miche: | |

4

£ APRAREL,  SlictHnues STORBGE
P ;
T 4
KITCHEN
: EMTSERIES
e "

Y/

S —

3
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BRAND “PERMISSION TO PLAY” DRIVES GROWTH POTENTIAL

§
%
;

g ] z -
TR IFIE MEIME.
i1l i1l
a 8|3 8 3|8
Litusiyle Suppestad [ § ® z . . Litestyle Supparted [ E z =
“Docked” Brand ["Moments that Matter) 2 | | % | # | ‘Docked’ Brand ["Maments that Matter”) 2 | 2| 2 |
A1 The Range \f\f‘/v’ 5 Hooyman On e Land \f\f y"’\/’
Tipton e i = - virard
= WHEELEF i thes Shop Al AT A BEBOG O the Hunit v
[&W 1 he Bench v v _m_’igm_ Gin e Hunt v \/
E‘_.._'_.J.'. For Peace of Mind J‘f J-\/’ Mﬂ-r O e Hunt ( ‘/ . |
R Fer Harttice v \/ ITA_F' Faskel 8 Tiubibe v W v
E For Heritage v \f ﬁ,.,.,; Inthe Wild v ‘/ v/
e Fon Heritage v v IMPERIAL in the i v _
CRiMEN TRATE For Protection ‘I{(V’ | I.:-“st M W Campuily \’, V’ \{ |
[ For Traning v v v BUBBA Wte 0 Plte v vV V|V
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LEVERAGEABLE MODEL DRIVES PROFITABILITY

NET SALES & GROSS Qi
MARGIN
£3767 . ¥ FYZ2 estimale mid-painl would defver +48% va. UPDATE
52450. 5230.0 Fymzm S826
7.1
5177.4 % #  Bigrificant sales growlh within e-commarce channed - v
lang-term growth expacied b conlinue through
kvaraging brand lane platlcrms
# "Daock & Unlack™™ sirateqy allows for expansion inta
‘%\ e product calegones providing ADUTS young
T T T N ¥ brands with sigrifcant nunway for growth
i # Gross margings supparted by new praduct launches,
Estirmote stabilize from 18l irpacs O3 FY21  Q3IFY22
ADJ. EBITDAS & ADJ. EBITDAS Q3
MARGIN UPDATE
S47.3 515.8
5340 3360 5105
. + Levarage of fiead GBA cosle, brand lanes and 8-
commerss invesiments expecsied o yield significant
i EBITDAS conlribulion as the business scales
\ *  Long-tarm Adpsted EBITDAS tarpet margin — mid
1o high teens
Femia FY 2000 FY¥ a0 Fya032
SHE Q3FY2L O3FY22
Mot USE i milors Frecal pesr ended Apnl 310 fdprated EETEWE & defired we SAAF nel incomasjoss) tefore inlenet, e, hesdin, and slech anpanaw and archide cerlias darrs we consder nen-

rautine, Ses wide 26 or 3 reconcibaton of Sdped DT DAS. Finencisls for Y2015 incheds actaty for =e peend suzesgeen) ot acpumtion of Laserd e, Y2023 fnancsl guidancs parAGLT Maragements syamaies & samd
an informafon mesiabie 5o Managemen o the dme presstisd and i subjec in changs i the drie sepecialiyin bght of the Aoty in sssssing sad predicting with preciskes ary market dnamics pnd ceanges shich are beyons
Maragerrant's knosdedge and cosienl
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FINANCIAL OUTLOOK AND DRIVERS

FYa2 Long-Term {4-5 Years) Long-Term Drivers

Expand rmarket share
Mew product categorias
Mew consumear markets
Mew distribution

2450 - 5250M 8%-10% CAGR

oA s

¥ Hagh level of operating leverages

from existing brand lane platform

Adusted
EBITDAS

Klid 1o high
teens % + Adjustad EBITDAS margins

axpected to increasa with nat
sanbes growth

S34M - 536M

#  Lang-term will primarily be
57.00 - $7.5M2 [ riaanlenance capex related fo
product toaling

1] Encludas asy segumsitens
121 Frad intudes 33.5M of IT infrastruciure and TRF implemzmation
Bate:  FYI022 fancial guldarce par AOUT MarsigamanT s astimatos i basnd on mdorration saoalabis te Marsssaman o e e preaned sid B abjed o deange i e Tutuee aepadaly in Bght of

the dificulty in ass=gsing and predicting with precison any marks2 gynamics and changes which are beyond Maragements knrwledgs and contol Plsase see aiso relsrence o olher fackors that
could dhanga Manssamants estimatas in he Legal Safa Harbor on Slide 2 of this praseetation & 30FE American Dubdoor Brands, Inc. Al Bights Reserved 21




BALAMNCE SHEET A JANUAR

otal Liabilities & Equity

(LNOY ‘DVASYN) SONYYE HOOALNO NVIIYINY | %

STRONG BALANCE SHEET SUPPORTS ORGANIC GROWTH & ACQUISITIONS

¥ Significant liquidity (~590M available capital)

*  Low-cost L«200, $50M asset-based revolving
credit facility with 515M accordion - $25M
expansion approved March 2022

= 522.8M of cash
¥ Strong annual free cash flow generation

¥ Dry powder for strategic acquisitions

IDEAL ACQUISITION
——CRITERA

« “Dock & Unlock™™ Friendly via Brand Lane
Structure

+ “Niche to Known"™ Opportunity (Runway for
Growth)

+ Large, Addressable Markets
+ Low Complexity

D PR Armerican Dubdoor Brands, Inc. &l Bighis Reserved 2
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EXPERIENCED LEADERSHIP

BRIAN D. MURPHY
President & Chief Executive Officer

15+ years experience

+ Lead execufion of AOUT's “Dock & Unlock™™
strategy as pari of expansion into new outldoor
product categories and markets

¥ Experenced leader with ability to motivate teams,
build and run business operations, and apply
transactional and industry experience

¥ Significant M&& and financial experence with
publicly traded companies

H. ANDREW FULMER, CPA
Chief Financial Officer

25+ years experience

« Extensive financial experience with the company, and
played key role in the development and execution of
the company's long-term acquisition strategy

+ Led the company’s strategic planning process and
developed procedures for acquisition-related financial
madeling, due diligence, intemal controls, and
Integration
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NON-GAAP FINANCIAL MEASURES

In this presentation, certain non-GAAP financial measures, including "non-GAAF net income,” “non-GAAP income per share diluted,”
“Adjusted EBITDAS," and "free cash flow" are presented, A reconcillation of these and other non-GAAP financlal measures are
cantained at the end of this press release. A reconciliation of projected non-GAAP income per share diluted and free cash flow are
contained under the “Outlook”™ section of this press release. From time-to-time, the Company considers and uses these non-GAAP
financial measures as supplemental measures of operating performance in order to provide the reader with an improved
understanding of underlying perfermance trends. The Company believes it is useful for itself and the reader to review, as applicable,
bath (1) GAAP measures that include (I} amortization of acguired intangible assets, (i) stock compensation, (i) transition costs, (iv)
COVID-1% expenses, [v] technology implementation, (vi) the tax effect of non-GAAP adjustments, [vii) interest expense, [viii] income
tax expense, (ix) depreciation and amortization, and (x) related party interest income; and (2) the non-GAAP measures that exclude
such information. The Company presents these non-GAAP measures because it considers them an important supplemental measure
of its performance and believes the disclosure of such measures provides useful information to investors regarding the Comparny's
financial condition and results of operations. The Company’s definiton of these adjusted financial measures may differ from similarly
named measures used by others. The Company believes these measures facilitate operating performance comparisons from period to
period by eliminating potential differences caused by the existence and timing of certain expense items that would not otherwise be
apparent on a GAAP basis. These non-GAAF measures have limitations as an analytical tool and should not be considered in isolation
or as a substitute for the Compary's GAAP measures. The principal limitations of these measures are that they do not reflect the
Company's actual expenses and may thus have the effect of inflating its financlal measures on a GAAP basls,
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Q3 NON-GAAP ADJUSTED EBITDAS RECONCILIATION

z

m RECOMCILIATION OF GAAP NET INCOME TO NON-GAAP ADUUSTED EBITDWAS

=

e [In thousands)

g {unaudited)

=

D For the Three Manths Ended lanuary 31, For the Mine Enced Janunry 31,

c T2 2021 2033 2021

— GAAP net incame 3 3,766 & goe & 11,806 £ 17,157
o) Interest expense 63 — 157 —
o Income tax expansa 1,149 2,244 3,282 5,746
o Dapreci ation and amarti zation 4,164 4842 12,550 15112
= Related party imterest income - - - |424]
% Stock compensation oz0 S04 2,336 2,100
I Transition costs - — — 264
= Technology implemantation 460 - 1,61% -
(] COVID-19 costs — - - 223
L other 22 — a0 125
"'2" Non-GaP adjusted EBITDAS 5 10,545 5 15 214 5 51,800 5 A0 305
=

L

|

=
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Q3 — GAAP INCOME STATEMENT

A

:]:l- Far the Three Months Ended January 31, For the Mine Mosrths Ended lanuary 31,

E naz 2021 2022 2021

m juss ml:h:.usnnds.:meptpershnn: deta)

— [Urs udll:d]

()

:I:. Metsales 5 70,103 5 EZ.BA3 ] 101.633 5 213114
= Costefseles 38,000 45,276 107,318 114,038
(] Gross profit 22,098 ERlEEE 54,115 85476
[ % afnet urlen 45.8% a5, 2% &5, 7 45 3%
S Tats| ape r||ir|5 EXpERS el 27370 7180 T8.E64

D % af net sates 3508 32.5% 23.6%

D ap ambnE IRsamE 4,723 13,188 14,231

p & af net srles E7N £1.3% FN L

o=l Tatal atherincame 150 1] £37 593
]I; MCoMiE B zapense 1,142 244 5,283 3748
= Hatineare * B * Baan & 11,808 ¥ 1TasR
J

v Metimcame Fzrshnre-n:lubeu 2027 £0.36 2082 31320
—

el ‘Weightad sverage sheres sutstanding - 0il vted 14,303 14,254 FERL 1k
LS Wen-GALP Gdjusted EBITDAS 510,945 319,849 SIL.BDD 240,203
p=s % ofnetsales 13.0% 19.1% 13.6% 19 0%
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Q3 — NON-GAAP INCOME STATEMENT

A

} [Far tihe Three Mot Ended ansany 31, For the Mine Months Erded bunuary 31,

z 22 2021 2022 021

m |WS% im theusands, ausept parshane date)

E |Ursuditea)

Q Hetssies ] 70,108 H 21,648 g 201,633 H 212,214
Z Costolsales 8,010 42,276 107318 113,911
o Gress profit 32,093 37.373 ELEEL] 25,303
[ Hofmt min 45.8% 41.2% 26.7% 26.5%
— Total operating expenses 22,340 21.218 63,353 &1.143
8 fearmet sales 52.2% 26.5% 129% 28.8%
O Cpersting income 9,333 12.134 28,330 17198
- % ofnet sales H ¥ 18X 140% inEN
m Tatal atharinsame 190 1 BT 269
= Income tad spense 2,337 2488 6,832 5,377
= Hetincame 5 7,388 B 11,798 5 22,919 B 28,090
=

J

v Hztincame pershers - Diluted 0.32 $0.82 5197 $1.96
—

I= WRIERtE D BVErBER §hetai SURLERRding - Diluted 14,209 14,234 14,332 14,321
L"G'] Horn-GAAR Adjusted ERITDAZ 10,343 513,518 31,200 540,303
e Woornat snled 15.0% 12.1% 13.8% ok
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